
 
Summer 2010 - Program 1 

Classes meet from May 24th to July 3rd, 2010 
Courses are 3 hours each, twice weekly over a 6 week period 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                                  

                                      * Freshmen, Sophomore, Junior and Senior Level  

General Courses Management Marketing Finance 

Calculus or  
Statistics 

Principles of  
Management 

Principles of  
Marketing 

Principles of  
Accounting I 

International 
Relations 

Organizational  
Behavior 

International Market-
ing 

Business Financial 
Management 

International  
Business 

Human Resources 
Management 

Marketing 
Strategies 

International 
Finance I 

Micro/Macro  
Economics 

Operations  
Management 

European 
Marketing 

Auditing 

Quantitative Busi-
ness Methods 

Strategic Manage-
ment 

European Consumer 
Behavior 

Money and Banking 

Business Law Customer Relation-
ship Management 

International Eco-
nomic 
Policies &  
Institutions 

Capital markets 

French Language 
and Civilization 

Sustainable 
Development 

European Marketing Corporate Finance 


